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S. A. Miles Diesin England; March Car and Truck Sales 


Veteran Show Manager Is 
Mourned by Entire Industry 


Death Follows Stroke While on Visit With Relatives; | Mourned by Industry 


Had Recently Announced Retirement From | 
Management of Shows 


New York, April 25.—The whole automotive industry 


In 41 States Over February 


| Polk Estimate for Total March Sales in Country Is 
92,250 Units, Compared With 81,853 


| In Previous Month 
| ‘ 


Detroit, Mich., April 25.—Sales of both new passenger 


was saddened today by the receipt of the news of the death 
of S. A. Miles, whose position as manager of the national 
automobile shows has made him almost a legendary figure 
in the industry. Mr. Miles died, following a stroke which 
he suffered while on a visit to the home of his sister, Mrs. 
Margaret Prapp in Bristol, England. He would have been 
70 years old on the 10th of May, and a few weeks ago he| 
announced his retirement from management of shows. 


= A. Miles came to this country ¢ - 
when he was a young man and be- 
PARTS AND EQUIPMENT | 


came greatly interested in athletics, 
particularly bicycle racing. He was 
a-long distance runner and gradu- 





ated from that branch of sport to 
bicycle riding, in which he hung up 
a number of records. He was also a) 
leading official in the bicycle game, 
conducting meets and acting as| 
judge in many championship events. | 

When the motor car arrived, it 
was natural that S. A. Miles should 
become interested in the new form | 
of transportation. He was one of 
the large body of graduates from the | 
bicycle business to automobilism. 
Mr. Miles was interested in automo- 
bile racing sad helped promote | 
some of the early meets. He saw 
the possibilities of arousing public 
interest in the “horseless carriage” | 
by promoting shows and it was due | 
to his efforts that the national 
shows in New York and Chicago be- 
came annual events of growing im- 
portance. Since the beginning of 
the century Mr. Miles has acted as | 
manager of these fixtures and his | 
contribution to the development of 
the automotive industry through his | 
show activities has been incalcula- | 
ble. | 

Some years ago Mr. Miles bought | 
an estate at Christmas Cove, Me., 
which has been his real home ever 
since. For the past eight or tén 
years he has conducted a summer | 
the 


camp at Christmas Cove for 
pocr children of Bangor, Me. Just | 
before he sailed for England, Mr. | 





Miles had completed arrangements 
to make this camp an all year 
round institution. 


DIDO TALKS ON HIGH 
COMPRESSION ENGINES — 


TO CANADIAN S. A. E. 


| 
| 
| 
} 


Toronto, Canada, Apri! 25.—Homer 
H, Dido, research engineer Ethyl 
Gas Corporation, was the chief | 
speaker at one of the best attended 
meetings this year of the Canadian | 
section of the Society of Automotive 
Engineers at the Royal York Hotel. 
Because of the nature of Mr. Dido’s | 
talk, invitations had been sent out | 
to all oil companies, and a repre- 
sentative number of oil engineers 
were in attendance. 

Mr. Dido spoke on “High Com- 
pression Engines and Fuels,’ and 
illustrated his talk with lantern 
slides. A special single-cylinder test 
engine, with the necessary meters 
and registering apparatus, was used 
to demonstrate the anti-knock val- 
ues of Ethyl fluid when mixed with 
various grades of untreated gasoline. 

Good progress in the “Cet Your 
Man” membership campaign was 
reported by Alex Bentley, chairman 








(Continued on Page 2) 


secretary, H. C. Kelting, also secre- | 


jand owners, 





CLINIC WILL BE HELD — 
IN BROOKLYN MAY 3-6 


New York, April 25.—The Brook- | 
lyn and Long Island Auto Equip- | 
men and Parts Clinic will be held at | —— 


5, 4, 5, 6, for the benetit of deaters STUDEBAKER CAR 
EXPORTS SHOW GAIS 





S. A. MILES 


and garagemen of Brooklyn and/ 
Long Island. The clinic is being | 
sponsored by eleven wholesalers in| 
Brooklyn and Long Island, assisted | 
by Shop Equipment Associates, an | 
organization of shop equipment | 
manufacturers. 

The eleven wholesalers are as fol- | 
lows: Julius Bindrim, Consolidated | . . 
Motor Parts, Inc., Ever-Ready Mo- | baker Pierce-Arrow Export Corpor- 
tor Equipment Company, Inc., How-| ation for the first four months of 
ell-Treiber-Miller, Inc., A. Jacoby| the year will exceed car shipments 
& Son, Inc., E. Krieger & Son, Inc., during the same period in 1931, ac- 
K. and G. Auto Parts, Leher Auto; cording to a statement today by 
Supply Company, S. & 
Equipment Company, G. J. Seedman | general manager. 

Company, Inc., Fred A. Zimmerman! Orders released for shipment dur- 
& Co., Inc. | ing the remaining six days of the 

E. Krieger of Krieger & Son, Inc.,| month will bring shipments for the 
is chairman of the jobber group.| current period substantially above 
The show will be managed by S. T.| the 1931 mark, it was said. 

“The increase is particularly grati- 
fying to us for two reasons,’ 
Frank said. “The first is that our 
increase has been made at a time 
of general decline in passenger car 
shipments. During the first three 
months, passenger 
the industry as a whole were ap- 


senger car shipments by the Stude- 


(Continued on Page 2) 


TRUCK-TRAILER CLUB 
FORMED IN LOUISVILLE 
AFTER 15-YEAR EFFORT 


Louisville, Ky., April 25.—After | have enjoyed this gain in spite of 
years of effort Louisville truck deal-|jate introduction of the Rockne 65. 
ers and distributors have finally | Sample shipments only were made 
formed a local truck and trailer club,|in February, and _ several body 


to be known as the Truck, Trailer | models were not available in March.” 


Mostcers lected were. resides FEW CHANGES PLANNED 
BY G. M. SALES UNIT IN 
CLEVELAND TERRITORY 





| first quarter last year. 


national Truck Sales Corporation; | 
vice-president, H. P. Thiemann, In- | 
ternational Harvester Company; | 


tary of the Kentucky Motor Truck | 
Club and manager of the central) 


truck depot. | S . . 
The Kentucky Motor Truck Club| Moters Corporation will make no 


to | wholesale changes in dealerships in 
is » body oo prt Ragen | this territory, Detroit officials of the 
whereas, the new club is an ‘exclu- | corporation assured 300 Buick, Olds- 


Cleveland zone at a_ meeting 


experience and wide acquaintance | jo, 
with problems of vital interest to| newly 
truck sales interests. 


Under the direction of the 
organized Buick-Olds-Pon- 
tiac Sales Company, 


Mr. Brumleve stated that the or-| three lines of cars will maintain | 
ganization was formed partly 4S 4@| its identity. 
social or friendly organization to D. S. Eddins, assistant to R. H. 
get the dealer interests together| Grant, who is vice-president in 


once a month for discussion of their | charge of sales of all products of the 
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|ecars and trucks during March in states from which reports 
| are now available show an increase over sales in the preced- 
ing month, according to R. L. Polk & Co., compilers of offi- 
'cial automobile registrations throughout the country. 

aye Sales of new passenger cars in 41 


| | states, re tin 95 per cent. 
‘GAIN IN BUYING oe atthe come, Gur Baoan 





during March 


| ; ; 
OF STEEL BY CAR | Teached 84,770 units, an increase of 
| | 12.70 per cent. over February sales 
MAKERS REPORTED in the same states of 75,216 units, 
7 |The March saies represent a de- 
| a |crease Of 53.59 per cent. under the 
vite sales of 182,660 units the same 
| mobile steel buying is slowly becom- | month a year ago in the same states. 
| ing a greater factor in Youngstown, The Polk estimate for the total 
| steel plant activity but continues of | March sales in the country is 92,250 

a volume too small for large scale | units, as compared to 81,853 units in 


Youngstown, April 25.—Auto- 


OVER LAST YEAR. 


South Bend, Ind., April 25.—Pas- | 
S. Auto| Arvid L. Frank, vice-president and | 


Mr. | 


car exports for | 


proximately 40 per cent. below the | 


| Cleveland, April 25.—The General | 


: a h 
sive dealer proposition other than in | Seoate Gnd Feetine Saker me se 


the secretary, who is a man of wide | weanesday held in the Hotel Stat- | 


each of the) 


production, either by the steel 
| makers or automobile manufactur- 
ers. 
| District steel plant operations this 
| week are estimated by a valley trade 
authority at 30 per cent. of capacity. 
This compares with last week’s av- 
erage rate of 26 per cent. and is 
about 11 per cent. above the rate 
in effect at the year’s low point. 
Several sheet manufacturers re- 
ported uncertain schedules at the 
week’s start, although output for 
the full week is expected to be equal 
to that of the last seven days. Strip 
departments are working at a high- 
er rate, one plant reporting all three 
|of its mills under power, against 
two several days ago. Bar mill op- 
}erations are averaging around 25 
per cent. 


Several important producers of 
| automobile steel reported small 
;gains in production according to 


|schedules going into effect today. 
The Republic Steel Corporation re- 
|}ports a gain of 2 per cent. to the 
22 per cent. level, largely as a re- 
sult, however, of improved demands 
|for its tubular goods. Pipe produc- 
tion in the district is said to 
higher than for several weeks. 


Re- 


(Continued on Page 6) 


MARCH CAR OUTPUT 
IN CANADA IS BEST 
SINCE MAY OF 1931 


Montreal, April 25.—According to 
|a report of the Dominion Bureau of 
Statistics production of 8,318 auto- 
mobiles in Canada during March 
| was the greatest for any month 
| since last May. That month’s out- 
put exceeded by 50 per cent. the 


February total of 5,477 cars, which, | 


in turn, was 47 per cent. higher 
than the 3,731 cars of January. 

The increase over the figures for 
February was general to all types 
of cars, the open passenger 


passenger cars to 6,332 from 4,305, 
passenger car chassis to 13 from 3, 
and trucks to 1,701 from 983. 
Customs’ records for March 
showed that 296 cars were imported 
into Canada and that 592 were ex- 
ported during the same period to 
}make a total for the first three 
|months of this year of 658 cars 
}imported and 1,588 cars exported. 
Of the March output, 7,788 cars 


(Continued on Page 6) 


be | 


cars | 
advancing to 272 from 186, closed | 


| February, 1932; and 200,841 units in 
| March, 1931. 

| New truck sales during March in 
| 39 states, representing 75.79 per cent. 
| of the country, reached 13,022 units, 
}an increase of 20.84 per cent. over 
| the preceding month's sales of 10,776 
| units, and a decrease of 43.87 per 
| cent. from sales of 23,201 units in 
March a year ago in the same states. 
| Total truck sales for March are 
|} estimated at 17,200 units, as com- 
pared to 14,388 units in February, 
1932 and 30,609 units in March a 
|} year ago. 


OHIO AUTOMOTIVE 
DEALERS REORGANIZE 


Columbus, O., April 25 (UTPS).— 
The Ohio Automotive Association, 
| composed of automobile dealers, ac- 
|cessory dealers, jobbers and manu- 
|facturers in all branches of the 
|automotive industry was organized 
| here at the meeting of more than 
| 100 representatives of the industry. 
It is the first time that all 
| branches of the industry have been 
|brought together into one organ- 
ization. Previously the association 
was incorporated under the laws of 
Ohio, in the classification of cor- 
porations not for profit. Permanent 
headquarters will be established in 
; the Majestic Theater Building, with 
|J. Hoyt Cummins who has been 
secretary of the Columbus Automo- 
bile Dealers Association, in charge. 
Objects of the organization are to 
take up problems which are com- 
mon to every branch of the industry 
and also to various branches. Legis- 
lative matters will be especially im- 
portant in the association activities. 
Wilbur Winders of the Winders 
Chevrolet Company of Columbus was 
named president; George B. Kopf, 
Toledo; Richard Israel, Dayton, and 
Howard Black, Youngstown, are 
vice-presidents; Glenn M. Dailey, 
Cleveland, secretary, and E, R. 
Seager, Cleveland, treasurer. 
Others on the board of trustees 
jare A. R. Snyder, Steubenville; 
Harry Keyes, East Liverpool; Herb 


| Scott, Coshocton; Alfred Reeke, 
|Cleveland; George W. Teneyeck, 
| Cincinnati; F. M. Owens, Newark; 


| William Griffith, Marietta; C. H. 
| Downs, Ashland; H. M. Dine, Can- 
j}ton; C, C. Walker, Akron; Roy 
/Swaney, Mansfield; Fred Beasley, 
| Athens; Charles Leaby, Ashtabula; 
Thomas Dugan, Cincinnati; C. W. 
} Yeager, Cleveland and Fred Dern- 
wald, Fremont. 
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IMPORTANT CHANGES 
OCCUR IN RANKING 
IN NEW CAR SALES 


New York, April 25.—Important 





changes in the ranking of new pas- | 


senger cars in the point of registra- 
tions occurred in March, according 


to the returns from thirty states | 


and the District of Oolumbia, as 
published by the Automotive Daily 
News, 

Hupmobile ranked in eighth place 
among the registrations in these 
states for March, the best position it 
has held for some time. The first 
five cars, in point of sales, ranked 
as follows: Chevrolet, Ford, Ply- 
mouth, Buick and Pontiac. 

De Soto ranked sixth, Chrysler 
seventh, Hupmobile eighth, Dodge 
ninth and Oldsmobile tenth. 

All of General Motors’ cars in the 
low and medium priced range were 
within the first ten, while all of 
Chrysler's four units were within 
the first nine cars on the sales lad- 
der, General Motors and Chrysler 
held all the first ten places, except 
those occupied by Ford and Hup- 
mobile, 

The third group of five cars, in 
point of sales, was ranked as fol- 
lows: Essex eleventh, Willys-Over- 
land twelfth, Studebaker thirteenth, 
Nash fourteenth and Graham fif- 
teenth. 

The next group of five was ranked 
as follows: Hudson sixteenth, Pack- 
ard seventeenth, Auburn eighteenth, 
Rockne nineteenth and Cadillac 
twentieth. 

La Salle stood in twenty-first po- 
sition, Willys-Knight twenty-second, 
Reo twenty-third, Lincoln twenty- 
fourth and Pierce-Arrow twenty- 
fifth. 

Three makes of cars registered 
more new cars in the thirty states 
and the District of Columbia in 
March this year than last, all show- 
ing large increases. De Soto reg- 
istrations amounted to 2550, as com- 
pared with 1,650 in the same states 
a year ago, a gain of 54 per cent. 
Plymouth registrations totaled 3,533, 
as against 2,047 a year ago, an in- 
crease of 42 per cent. Hupmobile 
sales aggregated 2,068 cars, as} 
against 1,191 in March, 1931, an in-| 
crease of 80 per cent. 

General Motors cars accounted for 
49.3 per cent. of all the new car reg- | 
istrations in the reporting states, 


AUTOMOTIVE DAILY NEWS, TUESDAY, APRIL 26, 1932 


TON MILE TAX LAW 
HELD CONSTITUTIONAL 


Milwaukee, Wis., April 25—In a 
decision handed down by the Wis- 
consin Supreme Court the ton mile 
tax law was held constitutional and 
a permanent injunction to the Wis- 
consin Allied Truck Owners’ Asso- 
ciation to restrain the Wisconsin 
public service commission from 
carrying out the provisions of the 
jlaw was refused. 

The decision also indorsed in 
principle the construction placed 
upon the law by the Public Service 
Commission. This is construed to 
mean that the decision of the com- 
mission to tax trucks whether pri- 
vately owned and _ transporting 
produce or those carrying the 
produce to a primary market for 
hire is indorsed and that this 
method for the carrying out of the 
law will not be interfered with by 
the court, 

The mandate, however, says the 
court does not agree with the com- 
mission's construction of the law as 
to the application of the law upon 
trucks not carrying freight. 





MISSISSIPPI PUTS TAX 
OF ONE PER CENT. UPON 





DIDO TALKS ON HIGH 
_ COMPRESSION ENGINES 


(Continued from Page 1) 


|of the membership committee. The 
}Canadian section now stands in 
|sixth place among both American 
; and Canadian sections in the secur- 
ing of new members. At the May 
meeting officers for the coming year 
will be elected. Warren Hastings 
was elected chairman of the nomi- 
nating committee and instructed to 
bring in his report for nomination 
of new officers at the next meeting. 

The Society of Mechanical En- 
gineers has invited all members of 
the Canadian section of the S. A. E. 
to be present at the annual summer 
meeting at Bigwin Inn, Lake of 
Bays, Ontario, from June 27 to 
July 1. The meeting is to be inter- 
national in its scope and representa- 
tives from engineering societies of 
England and the Continent are ex- 
pected to attend. 

The speaker at the May meeting 
of the Canadian section of the S. 
A. E. will be Herb. Ditchburn, presi- 
| dent of Ditchburn Boats, Ltd., who 
will speak on “Motor Boats.” 





AUTOMOBILES, TRUCKS | rw CHANGES PLANNED 


Jackson, Miss., April 25 (UTPS). 
—The general sales tax on business 
houses in Mississippi was passed 
recently after being debated hotly 
in the Legislature for sixteen weeks. 
As all business houses are affected 
by the tax it will have a heavy 
bearing en the automobile industry 
in Mississippi. 

The bill is expected to be signed 
immediately by Gov. Mike Connor. 
The governor has been in favor of 
the bill and has led the fight for 
passage of it. The vote in the House 
was 82 to 54 and the measure had 
previously passed the Senate. 

Clauses in the bill state the rate 
for automobiles and automobile ac-! 


cessories are: Automobile acces- | 
sories, one-fourth of 1 per cent.; | 
automobiles, tractors and _ trucks} 


dealers, 1 per cent. 

The bill is a temporary one aimed 
to meet the largest deficit the state | 
of Mississippi has ever faced. Pro-| 
vided Gov. Connor signs the bill it 
will become effective April 30 and 
will expire June 30, 1934. | 





while Chrysler units took 17.5 per 
cent. of the total business. Ford 
took 9.1 per cent. of the total, while 
Hudson obtained 4.5 per cent. and 
Studebaker 4.2 per cent. of the ag- 
gregate sales. 


LINK-BELT PROMOTES 
WATSON IN INDIANA 


Chicago, April 25.—James S. Wat- | 
son, formerly’ vice-president in 
charge of Link-Belt Company’s 
Dodge works, Indianapoils, has bee 
appointed vice-president and gen- 
eral manager of both the Dodge and 
the Ewart works, the company’s two 
Indianapolis chain factories, thus 
succeeding George P. Torrence, who 
was recently elevated to the presi- 
dency. 

Frank S. O'Neil, heretofore man- 
ager of the company’s Ewart works, 
has been appointed assistant general 
manager of both Indianapolis plants. 

C. Walter Spalding, who has been 
connected with the Ewart works for 
a number of years, has been ap- 
pointed sales manager of Ewart 


| problems, and for 


|tution, by-laws or regulations. 


TRUCK-TRAILER CLUB 
FORMED IN LOUISVILLE 
AFTER 15-YEAR EFFORT! 


(Continued from Page 1) 
defensive work | 
perhaps in ‘legislative matters; for) 
co-operation on problems arising, 
etc., but with absolutely no consti- 


| 
For instance, branch managers | 
haven't authority nor can they | 
secure authority to act in matters 
that dealers may at times figure 
would be for the good of the orga- 
nization, but which would not meet 
with factory views. Such feeling 
has been chiefly responsible for fail- 
ure to get the dealers together into 
an organization, although efforts 
along that line have been made for 
perhaps fifteen years or more. 


FORD WILL ADD 1,500 
AT NEW ORLEANS PLANT 





plant products. 
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AUTOMOTIV 
EXECUTIVES 
Coming to BUFFALO 


If you like real home comforts 
away from home, stop at Hotel 
Lenox. Large, comfortable rooms, 





luxurious beds and food that | 

brings you back again and 

again. 

Single Rooms .. .$2.00 to $3.56 

Double Rooms . $3.00 to $6.00 

Family Suites .. $6.00 and up 
Excellent road maps and 
booklet, free on Scoman. 







Clarence A. Miner 
President 






140 North St. 
(Near Delaware) 


Boffalo, N. Y 





New Orleans, April 25.—Eugene N. 
Stolz, manager of the Ford Com- 
pany here, said today that 1,000 men 
who had been idle for several 
months would resume work at the 
plant within the next ten days. He 
said 500 others would be added later. 


G. M. STARTS WORK ON 
1500 MAIL TRUCK BODIES 
Pontiac, April 25.—Work on 1,500 
mai] truck bodies for the Post Of- 
fice Department has been started by 
General Motors Truck Company. 
Complete delivery of the entire or- 
der is anticipated within four 
months, or~about half the time 
specified in the award, according to 
Paul W. Seiler, president and gen- 
eral manager. The order was taken, 
Mr. Seiler said, to demonstrate the 
ability of a well-equipped body plant 
to turn out a large order quickly 
and at the same time meet the ex- 
acting requirements set forth in 





government specifications, 


BY G. M. SALES UNIT IN 


CLEVELAND TERRITORY uniform, worn when he resigned his commission as com- 
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General Motors Corporation, was 
introduced by E. D. Steger of De- 
troit, manager of the home office 
region of the B.-O.-P., and ex- 
plained the corporation’s policies. 
The Ohio Buick Company, dis- 


tributor for northern Ohio, will con- | 


tinue undisturbed in its position. G. 
G. G. Peckham, president of Ohio 


Buick; C. A. Dunham, its general | 


sales manager, and W. L. Pavlovsky, 
zone manager of the B.-O.-P. here, 
will co-operate in thé handling of 
the three lines of cars. 

J. J. Young, former Olds zone 
manager in Minneapolis, comes to 
Cleveland as assistant zone mana- 
ger. H. A. Lane, Pontiac distributor; 
P, J. PurDun, sales promotion man- 
ager, and G. E. Thompson, business 
manager for the Pontiac organiza- 
tion, continue in similar positions, 
and Louis Meliska, office manager 
for Olds, becomes office manager for 
B.-O.-P. 


PARTS AND EQUIPMENT 
CLINIC WILL BE HELD 
IN BROOKLYN MAY 3-6 


(Continued from Page 1) 


Rogers of Brooklyn, assistant to 
Ralph Ebbert of the Brooklyn Au- 
tomobile Dealers’ Association. He 
will be assisted by Ralph E. Mc- 
Connell of Philadelphia, chairman 
of the clinic activities of Shop 
Equipment Associates. 

An attendance of between eight 
and ten thousand is expected. The 
show is patterned after the suc- 
cessful clinics which were held re- 
cently in Philadelphia and Newark. 


STEEL PLANT REOPENS 
ON CAR FIRM’S ORDER 





Buffalo, N. Y., April 25.—for the 
first time in more than a year the 
west plant of the Seneca Iron and 
Steel Company will be placed in 
operation shortly. 

A large order from an automobile 
manufacturer made possible the re- 
opening of the west plant. everal 
score men who are now working 
part time will be employed at full 
time until the order is filled. 
SALES CENTER FOR STUTZ 

OPENED IN WASHINGTON 

Washington, April 25.—The Stutz 
Motor Car Company of America, 
Inc., announces the appointment of 
C. R. P. Rodgers, Inc., as Stutz dis- 
tributors for the District of Colum- 
bia and adjacent portions of Vir- 
ginia and Maryland. New Stutz 
headquarters are located at 1712 
Connecticut Ave., Washington, 
where the new 1932 Stutz models, 


}including the entire DV-32 line, are 


on display. 


TO CANADIAN S. A. E. 
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The Origin of Color Names 
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Old Friends Return 
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S. E. Jamieson Resigns 
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Sinsabaugh— Detroit Editor 






















HE George Washington bicentennial furnishes the oppor- 

tunity to the Pittsburgh Plate Glass Company and the 
Ditzler Color Company, joint publishers of Autocolor, to 
bring to the attention of this industry that colonial colors 
play a most important part in the tinting of automobile 
bodies. The spring and summer issue of Autocolor repro- 
duces these colors and gives their histories as prepared by 


the Technical Color Card Association. 
* * = 


GEORGE WASHINGTON blue and George Washington 
buff are the colors of Gen. George Washington’s Continental 















mander-in-chief of the Continental army at Annapolis in 
1783. Martha Washington coral comes from the color of a 
silk dress which was worn by the wife of the first President 
during his administration. Gen. Lafayette, on his visit to 
the United States in 1824, wore a silk dressing gown, a 
grayed tone of green given life with a gleam of yellow, 


hence Lafayette green. 
* 


THE FIRST BRIDE of the White House, daughter of 
President James Monroe, had a dress of pale shimmering 
| blue, and now that tone is Maria Gouverneur blue. Ella 
| Pinckney gold is used for striping. Originally the tone came 
from silk spun in 1784 on the plantation of the wife of Chief 
Justice Charles Pinckney. 

Another striping color is Dolly Madison yellow, a lemon- 
‘toned color fancied by the wife of President James Madison. 
' A ball gown worn by Martha King, wife of Capt. Miles King, 
in 1824, gives us Martha King green, a bluish type. Abigail 
Smith Adams, wife of President John Adams, while she was 
in the White House, wore a dress of shaded blue, with a 
|rather sedate violet tinge; now it is Abigail Adams blue. 

In the eighteenth century a member of the Philipse 
family wore a silk dress of the cameo-like pink we now call 
Philipse pink and used for striping. 


* * * 
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THE COLUMN has brought me in touch again with 
two old friends of my bicycle days, who all along have been 
in the automobile industry but whom I have not seen or 
heard from since the horseless carriage came into being. One 
is W. D. Gash and the other Walter Simkin, both of them 
prominent in cycling in Chicago. 

The Sam Miles saga in the column brought a line from 
Gash, who in the good old days was manager of the Chicago 
branch of the Orient bicycle. When John Wanamaker’s 
department store took on the Ford agency, when Henry first 
set up in business, Gash was manager of the department, 
which did a fine introductory job for Ford. Now Gash is 
senior partner of the Gash-Stull Company of Chester, Pa., 
which has the Ford agency for Chester and the Lincoln 
agency for Delaware county, as well as exclusive distribu- 
tion of Fordson tractors and parts for three branches, 
Chester, Pittsburgh and Washington, including 600 Ford 
dealers. 

“For a long time I have kept up with the automobile 
0 a by reading Automotive Daily News,” writes the old 
riend. 





* * + 


SIMKIN WAS BETTER KNOWN as “Slivers” in the 
cycling era, one of those youngsters who was a local celebrity 
in a racing way. I lost track of him, but just the other day 
he showed up in Chicago, checking in with Harry Cooper, a 
big distributor of automobile accessories and himself a 
former speed merchant. “Slivers” is manager of the Howard 
Automobile Company of Los Angeles, distributing the Buick, 
and through Cooper he sends his regards to this expatriate. 

* . + 

S. E. JAMIESON, manager of the technical service divi- 
sion of Graham-Paige, has resigned. He had been with the 
concern since the days when it was Paige-Detroit. 
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Current Automotive Trends AUTOMATIC a. ‘Motor Wheel Corp. Offers 
In Engine Design we New Line of Boiler Units 


' 
! 
| 
| An. invention that will automat- 
| 


This is the sccond installment of | means eri atly increased efficiencies. | 1« ally dim autemobile lights j 
@ paper by Prof. F. G. Baender, Ore- | For example: A motor with a com-/|claimed to have been accomplished 
gon State College, presented at the| pression ratio of 5:1 will extract) py Serge Vassilake of Paris, accord-| 
Northwest Section, S. A. E. meeting. | about 14 per cent. more energy frcm : eee celia — 
the gasoline than an engine of the | ‘M8 ‘° & report Just received in the 

Mechanical troubles also make| same size but having a 4: ratio,| Commerce Department 
their appearance with increased| and again, an engine with a com-j| The lighied hecdlights of an au-| 


cylinder Sizes. Piston clearances pression ratio cf 8:1 will extract 38|tomobile cquipped with this new | 
are increased with larger sizes; | per cent. more energy from the ga: ahold ? tok aie if the | 
the-efore, the minimum clearance] than an engine with a 4:1 ratio. mechanism are a:tect ay 2 | 
so desirable for the prevention of; Those of us who are not tech-/|ights of approaching cars, © eg 
oil pumping must be sacrificed./ nical men and wno have not given| register upon a sonsitive plate, cut- 
Also with increased sizes we have} serious thought to the various rami- ting the full light circuit and clos- | 
more carbon formation and more! fications of this problem probably | «... ie “Mineman” cteeeth om lena! 
| 
i 
i 
| 


spark plug fouling. i 2» why vf ‘ snoines | ~ a 
wonder why not build all ensines| .. tno light falls upon it. The ap- 


| paratus is so sensitive that the rays 


From the above discussions, it! with very high compression ratio 


appears evident thai the solution), > ance 4 all the : 
jand thus end once for all th of a medium dim light act upon 


. ha - "res > sa } 
of the problem for increased per-|seemingly low efficiencies we Seti is at an averaze of 400 meters. it i 
formance does ‘not lie along the| from our engines today, There are}. id. Even dim city street light 
path of increased cylinder sizes many answers to this question and}... or ae ee 


will affect the mechanism \ 

The automatic control will not | 
affect the driver’s control of the | 
lights, which he will still be able} 
to flash on and off at will. 

rhe equipment is composed of two | 
essential parts, a converging “op- | 
tique” system containg the sensitive 


We have now discussed practical-|a; we consider the various view- 
ly all the important trends of re- points as expressed by both the au- 
cent years. It is seen that any/tomoiive designers and the oil re- 
further developments for increased finers, we come to realize the mag- 
performance must lie along some) nitude of these ramifications. 
other path. }. We are accustomed to classify | 

Curious as it may seem, the path gasoline according to its gravity, 
which modern trends are taking 1S | the distillation curve, and end point . 
one that is fundamentally sound!c« "ie | plate and which is placed between 

x fo ——_ 9 Such classification has been suitable a ; . —nie | 
bot rt] atically and actical- the two headlights, and an ensemble 

1 mathematically and practical-| .. jong as our engines had reason- 
ly, and one wonders why the long/~ S as Ow engines Had reas consisting of a dry+cell and a relay 
J - Woes y 18 /able low compression ratios. How- : 
delay. The path to which I have}, : which cuts the circuits. It will fit 
reference is the increased compres- |©’*" with increased compression we 

- . reas , ares | 6 ‘erte yas aS Y 
elem ration that are 60 evident in ifind that certain gasolines produce 
current models }knock and that this knocking ten- 

- a dency cannot be expressed in the 

ar ee See be too sevens mm ihe terms with wh.ch - me b pen NEW TRANSPORTATION 
criticism of auto manufacturers for vere mee ee J 

| 


|familiar. Curious as it may seem, 


not introducing high-compression h 1 junk th 

; . . > selec s fue > 

ratios some years back. Compres- | * e engine oy ects its fuel on _ TRAILER 
basis of the inner structure of the 


sion ratios cannot bé increased at | ; 
{molecules of which the gasoline is 


random by the makers without the ere ‘ . 
hearty co-operation of the cil indus- | Composed, and not on the distilla- The Transportation Products Com- 


try. Increasing the compression|tion curve or end point or gravity. pany of Canton, O.~announces a 
without consulting the oil refiners is Therefore, a manufacturer could not, new type trailer, to be machetes | 
a dangerous procedure. lincrease his compression ratio and through distributers and dealers 

We are al) fully aware that a mo- i then specify a suitable gasoline in| only. Of interest to those interested im) eyrating flame being created instead 
tor with a high compression and|terms which have been familiar to, A 12-ton payload trailer, desig-| 9i) purning are the new M-W Gyro-| by a unique burner design whereby 


using ordinary Basoline will knock.| him. This meant, therefore, that a SS an te tan ts Flame oil burning boiler units and | incoming air currents are naturally 
Hence, before high-compression mo- | both the manufacturer and the re- open and covered body types. | commercial water heaters, shown for | forced into a rotating motion. 


tors can have much practical value,| finer were at a loss to understand 5 3 , | : 
the manufacturer mest be ncn | per other. Neither could tell the; Body construction will be ecither|the first time at the annual ex-) Spiral-shaped deflectors or blades 
that an ample supply of suitable| other what the trouble was, nor outside stakes, pressed integral “/ith| nipit and convention sponsored by | within the flues cause the continu- 


gasoline is available everywhere. A could they suggest a cure. steel sheets or with smooth panel! i. american Oil Burner Associa-| ance of this rotating motion of the 


vi igh- essi ; seem very probable Sides. ae 

with reason, if he started on a long |made the petroleum molecules were wees te oe be 14 yl yd " AS commen’ 0 pn conventional ee o anaticteengaed aan 
i > fi sea ae just | in lengths of 24, 26, 28 a eet. urner flame, the Gyro-Flame is a ¢ extrac s 

ee cr rd ee ee ee eee eee wee Standard tires will be dual 10.50-20, | whirling or gyrating flame. As throughout. bi dicalitia ahi 
laces th hout th t liane t ie soli aa As! The new Timken tubular axles will} compared to other types of revolv- | Another emp rasize feature of the 
places throughou e country. st into the gasoline engine. : b flames. the M-W Gyro-|new burner is its ability to auto- 
Before we discuss this trend|Mr. Kettering has pointed out, “Sup- | > Used on all models. ing burner flames, the aaa : ; x 
further, let us examine into the pose oll wells did not produce fuels| Puree other lighter models and} Flame, it is stated, differs in this matically balance the air and oil 
theoretical side and not the justi-|for engines. but produced crank | S°Veral types of all steel bodies will) important essential—it has a natu-} mixture to meet varying draft con- 
fieation for increased compression | shafts ore Imagine the diffi- | be announced in the near future. ral rather than a mechanical moti-/ ditions. Also, the less intermittent 
: Ss . e dui List prices on Model 612 iS a In other words, there are| flame created by the burner avoids 


any type of automobile, it is stated 
ind is quickly installed 











| 
ratios. [culty of designing engines which | , . : 
‘ : from $1,935 to $2,810; Model 714,|}mo fans, motors or rotating parts|the usual explosive start and the 
First of all, there is the matter of | ‘ cg by gine ee 
os , : ; , ‘ 200 sed with the Gyro-Flame, the objectional roar commonly noted 
efficiency. A high compression | (Continued on Page 5) é from $2,140 to $3, eee use: = y . j ; : 
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Poisonous Publicity 


vield to no one in our admiration of the energy, the 
motive industry. But sitting on what we often playfully call 
“the wrong side of the editorial desk,” we are constantly 
reminded of a phase of the industry’s endeavor 
believe is unworthy of it. We refer to much of the publicity 
material which is sent out in the name of the vehicle, princi- 
pally passenger car, manufacturers. We believe that a great 
deal of this material is not only unworthy of the great com- 
panies which send it out, but is a positive insult to the 
intelligence of the readers down whose throats it is being 
crammed. 


There are three suspects who must be considered in the} 


search for the real culprit. First there is the manufacturer 
who sends it out or permits it to be sent out in his name. 
Then there is the advertising agency which actually, in most 
cases, does the sending. Finally, there is the automobile 
editor who disgraces his columns with such trash. 

And that reminds us of a story. A certain advertising 
agency sent word to a client that it was not going to send out 
any more of the literary pap that the company had been 
using. The agency insisted that the stuff was so bad that 
even automobile editors would not use it. Whereupon a com- 
pany man arrived with lusty scrapbooks containing clippings 
showing hundreds of insertions of the abominable muck that 
had been going out. Now we ask you, what, in the midst of a 
depression, could a poor agency do? 

Yet the average publicity story of the type to which we 
refer—and any one connected with the automotive industry 


knows what we mean—has a flavor, an aroma, if we may! 


call it so, of bootlicking by the perpetrator. These atrocities 
usually begin: “Mr. (no pardon us, MR.) Whoozis, president 
of the Whoozis Motor Car Company of Whoofville and one of 
the keenest judges of value in the industry, today announced 
that the new Whoozis seventeen cylinder line will revolution- 
ize automotive engineering.”’ Then follows a long dissertation 
by the amiable Whodzis, setting forth his views of every- 
thing, from companionate marriage to cooking omelets. 
There may be a tiny paragraph giving the bore and stroke 
of the Whoozis seventeen, but there probably is not. 

That an editor should run such tripe is a reflection on 
his brains or on conditions in his office that permit the 
advertising manager to dictate what shall go into “the auto 
section.” 

There is a place for the intelligently run automobile 
section, as is proved by a number of them which are read 
every week by hundreds of thousands of readers. No intelli- 
gent man or woman or child or donkey would read many of 
the automotive publicity stories that emanate from some- 
where that ought to know better. No wonder we hear of 
newspapers that have dropped their automobile sections. 

We would like to direct the attention of those responsible 
for motor vehicle publicity to the descriptive material sent 
out by the machine tool industry. These people build ingeni- 
ous and intricate machinery of which they are just as proud 
as the automobile men are of their wonderful products. Yet| 
the descriptive material sent out by the vast majority of the 
machine tool manufacturers in making announcements is a 
simple statement of fact, a clear description of operation. 
They forego comparatives and abhor superlatives. Their 
stories are written so that the people who may be interested | 
can read them with interest and get information from them, 
which is where they differ from most automobile publicity. 
This latter seems to be aimed, not at all toward creating | 
reader interest, but to the end of flattering some company | 
official. 

Fortunately the wastebasket manufacturers still are in 
business. 





courage and the magnificent achievement of the auto- 


which we 


Charles M. Ruhe, treasurer, re- 

| ported the association in good finan- 
cial condition, and also read a report 

of the recent automobile show, 

which, considering industrial condi- 


Wichita, Kan. 
| Pla 


By CARL EVANS 
Wichita Automobile 


(Sec.-Treas. 


| : : 

Dealers’ Association.) 

| : 2 2 

;} Our association is functioning 
jvery nicely. We try to hold our 


|members together with at least one 
| NADA meeting per year. In fact 
|we had a meeting last month under 


ithe direction of G. H. Ford which 
was a pronounced success. 

In about sixty days we will have 
our annual golf tournament which 
;will be held at the Crestview 
Country Club at which we expect 
an attendance of 100 per cent. At 
least it gets the boys’ minds off of 
their business for one day and I cer- 
tainly believe in getting together on 
a friendly basis once in a while. 


For your information I have 
moved my office over to our used 
| car department and have been 


Road Builders 


The annual meeting of the Amer- 
ican Road Builders’ Association will 
be held in Washington, D. C., on 
| April 28 and 29. 

Continuation of road and street 
programs of construction and main- 
tenance on a scale that will satisfy 
the demands of traffic will be the 
chief subject of discussion. Another 
pressing problem that will be con- 
sidered is the danger of the diver- 
sion of highway funds derived from 
gasoline taxes to purposes other 
than road and street construction 
and maintenance. 

Results of committee work dur- 
ing the past year will be reviewed 
and new subjects examined and ap- 
proved. 

Meetings will be held of the old 
and incoming boards of directors of 
the association and also of the city 
and county divisions. 

The president’s reception on April 
28 will attract highway Officials, 
manufacturers, contractors and 
}other road builders from all parts of | 
the country, according to association | 
officials. The reception will be in| 
honor of W. R. Smith, president of 
the American Road Builders’ Asso- 
ciation. Mr. Smith is also president 
of the Lane Construction Company, | 
Meriden, Conn. | 

New officers and directors to be 
installed at this meeting are: 

President—T. H. Cutler, chief en- 
gineer Missouri State Highway 
Commission, Jefferson City, Mo. 

Vice-presidents—E. L. Benedict, | 
vice-president National Steel Fabric 








Company, Pittsburgh, Pa.; J. W. 
Barnett, chairman Georgia State 


Highway Board, Atlanta, Ga.; G. C.| 
Dillman, state highway commis- 


Trade Association News 


a| 


/Lehigh Valley Association 


ectors for Year 


| successful. 
The directors elected follow: A. J. 
| Meyers, Reuben J. Bachman, Valrp- 
|tine Guildin, E, T, Satchell, W 
| Levan Lawfer, Leigh Schadt, Charles 

M. Ruhe, Walter S. Wink, Al Sauer- 
; man, Henry Mohr, Granville Heintz- 
| leman, Robert E. Ritter, George J. 
| Gehringer, Norton L. Lichtenwalner, 
| Robert Fenstermaker, J. R. Rother- 
|mel, Clayton A. Klein and O. H. 
| Peters, this city, and Fred L. Way, 
| Easton. 

The present officers are: 
Levan Lawfer, president; Robert E. 
| Ritter, vice-president; Leigh Schadat, 
secretary, and Charles M. Ruhe, 
treasurer, 


, Dealers 
n Busy Season 


W. | 


| working very hard on used cars. For | 


four months we have been 
moving from 130 to 175 cars per 
month. As this seems to be 
main drawback in the automobile 
business, I believe more dealers 
should pay attention to this end 
and devote their entire time to the 
selling of used cars and trucks. 

I am going to make a statement 
that will seem a little unusual to 
you. 
cars and would like to have more. 
Our normal stock runs from 125 to 
150 cars and I own 56, 


the last 


the used car business is due to a 
combination of good priced cars in 
good condition and a liberal use of 
strong advertising. At least we find 
ourselves being in the unique posi- 
tion of being in the market for used 
| cars, either in trade or we will pay 
‘cash for them. 


Association 





Completes Convention Plans 


dent Cranford Paving Company, 
Washington, D. C.; A. W. Dean, 
chief engineer Massachusetts De- 


partment of Public Works, Boston, 
Mass.; E. J. Harding, managing di- 
rector Associated General Contrac- 
tors of America, Washington, D. C.; 
J. S. Helm, general manager As- 
phalt Sales Department, Standard 
Oil Company of New Jersey, New 
York; A. E. Horst, secretary-treas- 
urer Henry W. Horst Company, 
Philadelphia, Pa.; G. B. Sowers, 
commissioner of engineering and 
construction, Cleveland, O.; C. M. 
Upham, engineer-director American 
Road Builders’ Association, Wash- 
ington, D. C. 








APRIL 
12-27—Milan, Italy. International 
mobile Salon. 
23-May 2—Zagreb, Jugo-Slavia, Automobile 
Salon. 
27-29—New York city. 
Society. 


Auto- 


American Welding 


MAY 


1- 8—Penzan, Poland. 

2- 6—Philadelphia, Pa. 
of Mechanical Engineers 
ment division meeting. 

4- 6—Honolulu, Hawaii. National 
eign Trade Council. 

4- 7—Dublin, Ireland. Commercial] 
Show. 

7-11—Cleveland, O. American Society for 


International Fair 

American Society 
manage- 
For- 


Car 


Testing Materials, meeting. 

7-16—Budapest, Hungary. Internationa! 
Fair. 

12-13—Cleveland, 0. American Gear 
Manufacturers’ Association, meet- 
ing. 

14-15-—Atlantic City, N. J. Annual con- 
vention New Jersey Automotive 


Hotel Jefferson. 
United States 


Trade Association. 
16-20—San Francisco, Cal. 


Chamber of Commerce, annua) 
meeting 

19-20—Chicago, Til. National Battery 
Manufacturers Association meet- 


Hotel Sherman 
Hil. Radio Manufacturers 


ing, 
23-28—Chicago, 





sioner of Michigan, Lansing, Mich.; 
Stanley Abel, supervisor Fourth 
District, Kern county, Taft, Cal. 
Treasurer—James H, MacDonald, 
consulting road and paving expert, 


| New Haven, Conn. 


rectors—J. H. Cranford, presi- 





Association, meeting, Hote) Sher- 
man, 

JUNE 
Bordeaux, France, Automobile 
Show. ( 
Cork, Ireland, Commercial Car 
Show. 


Paris, France.—International Auto- 
mobile Manufacturers Association, 


I am practically out of used | 


I might add that the success of | 


the | 








| TRUCK UNFAIRLY BLAMED 
FOR HIGHWAY DAMAGES, 
DECLARES ALFRED D. WAY 


Trenton, N. J., April 25.—Modern 
highways are constructed to endure 
the vigorous tests to which they are 
put by changing climatic conditions, 
and roads built to resist the wear 
and tear inflicted by heat and frost, 
will sustain the impact force of 
vehicle traffic, declared Alfred D. 
Way. secretary, Motor Truck Club 
of New Jersey. 

“Responsibility for highway dam- 
age has been unfairly laid to motor 
trucks by railroad propagandists in 
| their attempt to secure passage of 
confiscatory truck tax laws,” he said. 

“It is only necessary to inspect 
|improperly constructed highways in 
| the spring after a severe winter to 
gain information as to the real 
cause of highway deterioration. 
Where a modern concrete road with 
}an adequate foundation will remain 
| the same over a period of years, the 
improperly built roads will resemble 
a washboard after the elements 
|} have taken their toll. 

“Perfection and increased use of 
pneumatic-tired equipment has re- 
duced truck impact force to a point 
where it figures as a minor factor 
in determining construction of ade- 
quate highways. 

“Federal road engineers have re- 
ported that roads built to combat 
climatic conditions and sustain the 
weight of the private passenger car, 
will withstand, without damage, the 
impact force of three-ton trucks. 
Only a slightly greater thickness is 
needed for the heavier vehicles. 

“The heavier vehicles are paying 
a share in highway use taxes, over 
and above that paid by the lighter 
vehicles’ which entitles them to 
properly constructed highways, re- 
gardless of whether or not they get 
them.” 


PENNSYLVANIA INSPECTION 
OF VEHICLES REVIEWED 


Harrisburg, Pa., April 25.— The 
State Secretary of Revenue, Clyde 
L. King, has announced that 1,401,- 
526 motor vehicles, or 95.3 per cent. 
of the 1,470,683 passenger cars, 
trucks, buses and omnibuses reg- 
istered in Pennsylvania on March 
31 were inspected during the com- 
pulsory inspection period ending on 
that date. Approximately 85 per 
cent. required corrections, 

Since the end of the campaign re- 
ports received to April 16 show 1,- 
441.674 vehicles inspected, he said, 
an increase of 40,151 since April 1. 
In addition to these, reports were 
received on the inspection of 10,471 
new and used vehicles on dealers’ 
floors, making the grand total in- 
spected 1,452,148. Accidents reported 
in March due directly to faulty 
equipment declined from 295 to 219 
when contrasted with similar ac- 
cidents in February, it was an- 
nounced. p 





CLASSIFIER ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 





| Calendar of Coming Events | 


sixth annual Motor Transport 
Congress 

1- 3—Tulsa, Okla. American Petroleum 
Institute, mid-year meeting, Mayo 
Hotel. 

8-11—State College, Pa. 
ciety of Mechanica) Engineers 
tional Oil and Gas Meeting 

12-17—White Sulphur Springs, W. Va. 
Society of Automotive Engineers, 
summer meeting. 

20-24—Atlantic City, N. J. American So- 
ciety for Testing Materials, annua) 
meeting, Chalfonte-Haddon Hall. 


JULY 
Grand 


American So- 
Na- 


3—France. Prix Automobile 
Race 
5- 9—Southampton, 
cia] Car Show 
9-10—Belgium. Grand Prix Automobile 
Race 
17—Germany. 
Race. 
20-22—Llandrindod, 
Car Show 
OCTOBER : 
3- 7—Washington, D. C. Nationa) Safety 
Council], meeting 
7—Buffalc, N. ¥. Nationa! Metal Ex- 
position, 174th Regiment Armory. 
W. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director 
}- 7—Buffalo, : National Metai 
Congress Sponsored by American 
Society for Stee! Treating, with co- 
operation of American Society of 
Mechanicai Engineers, Institute of 
Metals and Iron and Steel Divisions 
ot American Institute of Mining 
and Metallurgical Engineers, Ameri- 
can Welding Society, Wire Associa- 
tion. 
13-22—London, England. 


England. Commer- 


Grand Prix Automobile 


Wales. Commercial 


3- 


Olympia Show. 
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Current Automotive Trends‘ 
In Engine Design 


(Continued from Page 3) 


would run with them when one 
crankshaft well produces six-throw 
shafts and another thirteen.” 

Fuels to fit the engine cannot al- 


ways be taken from the ground, 
Natural gasoline is not always best 


suited to an engine, and the refiner 


must take the raw materials and 
make them into more suitable fuels 

Since the fuel is so intimately 
connected with the engine, it is very 
fitting to say that motors and their 
fuels must fit. To design an engine 
without fitting it to a fuel is a mis- 
take, and the manufacturer is well 
aware of that condition. 

With increased compression ratios, 
we find decreased fuel consumption 
and increased power. Fig. 1 shows 
this relationship. This is a very in- 
teresting relationship, and is evi- 
dence why the trends should be to- 
ward higher ratios 

As We increase compression ratios 
we decrease heat losses both to the 
exhaust and to the cooling water. 

Fig. 2 represents a study of an 
eight-cylinder motor as conducted 
in the laboratory of the Ethy)] Cor- 
poration, 


As has been pointed out, engines | 


and their fuels must fit, therefore, 
we should expect to find changes in 
our fuels corresponding to changes 
in engine design. And as those are 
made in the fuels, a new language 
has developed to describe’ the 
changes and how to classify them 
We are all, familiar with anti- 
knock fuels and we all understand 
just what we mean by an anti- 


knock fuel. However, recently there | 


has come into more or less com- 
mon use the name “Octane-Num- 
bers.” We probably wonder what is 
meant by “Octane-Number?” 
Octane is a liquid that resembles 
gasoline in appearance and the av- 
erage man could not distinguish it 
from gasoline. However, it has a 
peculiar chemical structure and 
possesses the property of having a 
high anti-knock value. It could be 
used as a fuel most beautifully, but 
since it costs $25 per gallon it is 
apparent that most of us would not 
care to use it. Opposite to Octane 
is another liquid called Heptane. 
This liquid—identical in appearance 
to Octane—will knock in any motor 
even while running idle. It will 
knock in motors with a compression 
ratio of 2.75:1 and up. 
Consequently, if these two oppos- 
ing liquids are mixed in various pro- 
portions, it is possible to produce 
a mixture that has a very well de- 
fined knock point. In other words, 
for every definite percentage mix- 
ture of Octane and Heptane, there 


is a corresponding compression ratio} 214 in part, the top copper, as well 


at which the engine will knock. 


A mixture of 58 per cent. Octane | 


and 42 per cent. Heptane will knock 
at a compression ratio of 4.50:1. 

The mixture of 68 per cent. Oc- 
tane and 32 per cent. Heptane 
knocks at about 5.25:1 and a 70-30 
mixture will knock at about 5.75:1. 

This mixture of Octane and Hep- 
tane is the yard stick with which 
to measure the anti-knock qyalities 
of gasoline. Instead of saying 60 
per cent. Octane and 40 per cent. 
Heptane, we will call that a mixture 
having an “Octane Number” of 60. 
Likewise, for any ratio of Octane to 
Heptane we simply use the percent- 
age of Octane as the “Octane Num- 
ber.” Fig. 3 shows the relation- 
ship of various “Octane Numbers” 
plotted against power output. We 
understand from this chart that 
these increases in power can be ob- 
tained from a well designed cylinder 
in which the compression ratios are 
increased to the point where knock- 
ing just begins with the particular 
Octane-Heptane ratio shown. 

It must be remembered that the 
anti-knock properties of a gasoline 
has nothing to do with volatility, 
and what is called high-test gaso- 


line may be an inferior product in| 


the all important characteristics of 


| 
| 
| 
| 
| 
| 


showing the relationsip of increase | 
in acceleration and specific displace- | 


ment as plotted against the years 
1927-1931. 

It is to be observed that for a 
period of time there was substanti- 
ally no change in the amount of 
piston-swept combustion space de- 
voted to propelling unit weight of 
car one mile. 

However, the increase in per- 
formance of cars Over a period of 
years and an increase in highe1 
maximum speeds and more getaway 
at the traffic light is apparent. 

Considering both curves together, 
there is apparent a definite increase 
in acceleration without much in- 
crease in specific displacement. The 
deduction is that a very positive 
trend is toward geiting more energy 
from the same piston-swept combus- 
tion space In other words, the 
same size engine will deliver today 
much more power than it did a few 
years back with lower compression 
ratios 


(To Be Continued) 


NEW CHEVROLET 
GASKET 


The Fitzgerald 
Company, ‘Torrington, 


Manufacturing 
Conn., is 


| 


putting out a new Chevrolet gasket | 


embodying a novel method of de- 


| sign. This innovation is found in 





detonation. Fig. 4 is a chart show- | 


ing the per cent. increase in power 
of motors when their compression 
rations are increased to operate on 


the narrow shanks where inserts 
were uSed before—that is, between 
cylinder one and two, two and three, 
four and five and five and six. 
The accompanying cut shows this 
construction as follows: No. 4 is the 


@-TSP INSERT 


B-Toe coprer 





asbestos. On one side of this is No 
3, the bottom copper. On top is No. 
5, the top copper. Around No. 3 
the bottom copper, No. 4 the as- 
bestos, and in part No. 5 the top 
copper, is bound No. 2, the bottom 
insert. You will notice that the in- 
sert is in one piece and is formed 
around the asbestos, bottom copper, 


as No, 6, the top insert. Then en- 
tirely around the combustion cham- 
ber is the No. 1 bushing. That 
means there are two layers of copper 
directly opposed to the combustion 
chamber and at the point nearest 
to the combustion chamber, yet di- 
rectly contacting the surface of the 


| 





head and block, three layers of cop- | 


per. 


NEW MOTOR WHEEL 


CATALOGUE AND FOLDERS 


Three new descriptive and elabo- 


rately illustrated pieces of sales lit- 
erature are now available to M.-W. 
dealers and distributors and con- 
cerns interested in M.-W. oil-burn- 
ing utilities. 

The largest of the three is a 
twelve-page catalogue devoted to the 
new M.-W. gyro-flame boiler units. 
Numerous illustrations give views of 


the new boilers and burners, while | 
|cut-away drawings and descriptive 


text present the construction and 
operation principles in a clear and 
concise manner. 

The remaining two pieces are six- 
page, 8%x11 inches, file-size cata- 





logue-folders, respectively, descrip- | 


tive of M.-W. oil-burning commer- 
ciab water heaters and M.-W. do- 
mestic water heaters. Both of these 


‘are as completely descriptive and as 


fuels of different Octane numbers | thoroughly illustrated in color as the 


at border line knock. It is to be 


twelve-page catalogue. The differ- 


noted that an increase of 35 per|ence in size is accounted for by the 
cent..in power can be obtained by | fact that there are four M.-W. boiler 


making use of fuels with an “Oc- 


units to be described, while two 


tane Number” of 96 as compared! M.-W. oil-burning water heaters are 
with a fuel of “Octane Number” of 50,| covered in each of the two six-page | 
Fig. 5 is an 





interesting chart, pieces. 


pts t 
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VOLO AbD 


SPONSORED AND 
GUARANTEED BY 


ee 7-0 ds: 


offers you the franchise 
that 3500 dealers wrote 


...and 1500 dealers have 


OU may not have answered 
the Rockne questionnaire, 
mailed out last Fall. Thirty-five 
hundred dealers did answer it... 
and their ideas helped to shape the 


now famous Rockne Franchise. 


It’s one of the fairest, squarest 
dealer-factory agreements in the 
industry. It protects you. It helps 
It is business-like. It is 
simple. You can make money 
with the Rockne Six franchise. 


you. 


ib wiitaiiiete 





That’s why 1500 good dealers have 
signed up—and every mail brings 
more at a rate that has already 
made Rockne one of the strongest 
dealer groups in America. 


Why not look into this new 
pace-setter among low-priced 
cars? Inasmuch as the Rockne is 
sold through dealers only, there 
is still much good territory open, 
even in large cities. Write, wire 
or telephone. 


The Rockne Six Franchise offers you: 


All direct contracts, no distributors. 
No avercrowding of dealers. 


Liberal discounts that give you a real 
profit on every car sale. 


A full line of cars in the price range where 
more than two-thirds of all cars are sold. 


No deposit with contract. 

Ordering by the month—no long advance 
commitments or yearly schedules. 
Protection in case of price reduction on 
current models. 


Liberal discounts on parts, so that you 
can compete with parts jobbers in prices. 


Factory participation in labor oupemne 
connected with replacement of defective 






‘ 


parts or materials under Factory Warranty. 


Parts depots, maintained by the factory 
at strategic points, to assure you over- 
night service. 


_ If dealer contract is cancelled by factory 


for any reason, factory will repurchase 
dealer’s stock of new cars and parts. 


Sales helps in abundance—and a really 
adequate advertising campaign back of 
you. 

A franchise written, in effect, by 3500 
American dealers, from the dealer 
viewpoint. 

To sum up, a franchise whose purpose is 
to give you a money making opportunity 
so that our relations may be permanent. 


ROCKNE MOTORS CORPORATION 


(A Studebaker subsidiary company ) 
DETROIT, MICHIGAN 





FREE WHEELING AND FULL SYN- 


CHRONIZED SHIFT...SILENT SECOND 
SPEED... NEW SWITCH-KEY STARTING 
...4-POINT CUSHIONED nee) i 









Retail Salesmen 
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This department is devoted to the interests of the retail sales divi- 


sion of the industry. 


Salesmen, this is your department. 


Automotive 


Daily News wants you to get something from this department that will 


help you in your work on the firing line. 


It wants you to pass on 


your own experiences, successes, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. 


Your achievement or your mistake 


may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 


Give us the benefit of your reactions on 


these problems that affect the work of your salesmen, the men on the 


firing line, the men who bring 


home the bacon or don't, 


5 DECISIONS EVERY PROSPECT 


MUST 


MAKE 


Specialized Autemobile Salesmanship, 


fa Salle Extension University 


People do not buy automobiles just to possess a few 
hundred pounds “ metal, rubber, upholstery and glass. | 
They buy certain automobiles because they believe that in a} 
particular car hon ge: the greatest possible amount of the | 
advantages or values which they want. 

Whatever people buy, automo-°* 
biles or anything c!se they buy re- owner: “Don’t worry; these brakes 


s! 
Now, when 
ile, 


fundamental 


man buys an aut 


; 
get 


-ti 


a 
he does i 


moo { to 


resuir 





tion! But transpdrtation is the “re- | and = 
eult” eatned ales from a heres ead | joyment which a car will give him. | 
er . “~~ | He wants to ride around on a pleas- | 
wagon, a train, a boat or an air-)ant summer evening; he wants to 
pl- take a tour for his summer vaca- 
So transportation is by no means tion; he wants to get out into the 
Se : eam, | country; he wants to get to busi- | 
all he wan aif It's a fact that some | noc. without having to use siuffy 
atcomoiles in the past have been | street cars and sooty trains, or, if 
built chieily to give transportation. | he has an old car, he doesn’t want 
But the truth of the matter is] to he top along the way for repairs 
4 laececes aussi sieeiiaaiendl to his engine or tires. 
that therc are several additional mo- | 5. Satisfaction of Affection—One | 
tives that influence people in their | more motive which is extremely in- | 
choice of an automobile over and |fluential in causing a man to buy 
above the simple fundamental one |@N automobile is the unselfish one 
©. desire for transportation. And it | °! affection | ser some Cie, A man 
is these additicnal motives that sell | Wants his wile to enjoy what other 
a cortain make of car as against | women enjoy, or he wants his chil- 
th- other makes. P |dren to have what other children 
‘Chere are five important, funda- | he ave, or he wants his bride to have 
m_ntal buying moiives, some or all | ‘2? Use of a car just as she did prior 
ot which are factors in the pur- to their MRAETINGS. He wants to be 
cha:e of every car. In the discus- able to have his friends with him 
sion which follows. these five | Mem he is driving, and to be able 
motives are numbered for your con- | take other people as his passen- 
ven‘ence in identifying and remem- gers from place to place. The pure 
berin? them, but the numbering chase of an automobile, therefore, 
dec; not imply that they appear in ae mneerves the satisfaction of ake 
ar’ consecutive order. | fection for his family and friends, 
1. Pride of Ownership—Today a the expression of his desire to please 
m_.. wants a car of recognized them and to make them happy to 
beouty and quality—a ear that has the best of his ability. : 
styl:, a car that makes a good ap- While some prospects will make a 
pearsnce anywhere, a car of which purchase without your having ap 
he can be proud, Owning such a pealed to all these buying motives, 


cer !snds him a certain prestige. It | 
tencs to “place” him in the com- } 
munity. He likes nothing better | 
than to have his iriends say: “Well, 
you certainly have a good car! And | 
it’s a beautiful car, too!” Watch an 
owner react to that sort of treat- 
meni. Watch him try to be modest 
when he’s fairly bursting with pride. 
Waich him while he replies, 
modoesily as possible: “Well. yes, 
is > fine car!” 


2. Gain and Economy—But there 
must be more to a car than just 
Most people have to consider 
whether this stylish transportation 
which they are buying can be bought 
will 
gain them enough to cover its cost. 
want to be sure that they are 
They 
went to be sure that the upkeep and 
cion won’t cost more than the} 
stylich transportation is worth. Such 


Style. 


economically and whether it 
They 
making a good investment. 
ore ° 


are the car owners who like to say, 
“Vvh, man, I’m getting five more 
mil-; to the gallon than I ever got) 
with my old car!” The man who! 
bu; a car for business is especially | 
co.cc: ued with this aspect of the 
purchase. Gain and economy is the: 
mo:t powerful motive in his buying. 


2%. Protection and Safety—Now, 
becuse the average adult is a fairly 
Sa ° ond sane citizen, because his 
wi.: cad family will use the car, 
becnu_> he recognizes the danger 
inhe-cnt in certain perils of heavy 
trafii:, he wants a car which is a 
&2:i: Cc under all possible condi- 
tion iz has, therefore, another 
pove.cl motive in his buying, ! 
which w2 might call the desire tor 


protection and safety. This is the 
motive which you hear underlying 
--he proud statement from the car 





ulo- 
one very 


ansporta- 


as 
it | 


never fail me!” 


4. Comfort and Convenience—And | 


there is still another side to this 
| business of buying a car. Every- 
body wants the pleasure, the con- 


| venience, the comfort and the en- 





other prospects who are apparently 


| hopeless and about to be lost to you} 


often can be reinterested by piling 
}up some new values in support of 
| one of the buying motives which you 
| have not emphasized. 


| But if you can’t, you are by no 


|means through until you have tried 
every one of the five motives and 
‘brought out value after value in 
|Support of every one. 
Practically all these motives are | 
| present in the mind of every pros- 
|}pect, But the prospect may not be, 
and probably is not, conscious of the 
fact. Even if he has every single 
'one of the five, they may not be 
nearly strong enough to result in 
the conviction that he must own a 
| car right now! 

And that’s where your job as a 
salesman comes in. You must be a 
“want creator.” You must intensify, 
to the highest degree, every one of 
the buying motives which the pros- 
|}pect has. And you must create any 
|lacking buying motive—even those of 
|which the prospect may not be 
laware, Every time you bring into 
| play another buying motive you add 
|more desires and more reasons for 
buying your car. 





You must make the _ prospect 
acutely aware that he wants a 
snappy, good-looking car; that he 


wants a car that will operate at a 
minimum cost for gas, oil and re- 
pairs; a car that will stop as quickly 
as even the most sudden emergency 
demands; a car that he can take 
through the dencest city traffic with 
calm assurance und unruffled 
nerves; a car that he can send up 
[the steepest hill with pride in its 








| If you can “close” on the basis of | 
|one or two motives, all well and good. | 








‘NEW AND USED CAR 
BUSINESS BETTER 
| 


Newark, N. J., April 


| interest in new cars, with used car | 


correspendingly active, is 


to dealers in this city, ac- 


| demand 
gratifying 


| cording to a survey just a city, 20 
E. Holgate, secretary to | worked his way through college sell- 


| by Claude 


| the Newark Auiomobile Trade As- | 


| sociation, 


Sales of both new and used cars} 


rave risen steadily for the last 
weeks, and with a continuance 
| good weather it is expect 
buying season will soon 
peak. 

Local dealers have only ¢ 
|}supply of mew cars on hand, 
|heavy buying will necessitate 





be at 


its | 


in- 


| creased schedules if a shortage is to 


| be avoided. : 

“The purchase of every new 
be provided for seventy-one men. If 
'every person who needs a new 


auto- | 
mobile means that employment will | 


car | 


|and who can afford to buy it would | 


purchase now, it would 
toward ending unemployment, 
Alfred De Cozen, president of 
Newark Automobile Trade 
tion, yesterday. 

These facts are 
the 
local dealers, through an 
campaign taht has just 
way, and which will be continued 
{for the next two months, according 
|to Mr. De Cozen. 


to be 


owners, 
that the ownership of a new auto- 
mobile will constitute a badge 
| honor, 
has contributed 
ment relief. 

In addition to the automobile} 
dealers’ campaign, a group of repair | 
shops have started a 
based on “No Motor Repairs.” 
idea is put forth as follows: 

“An inexpensive, periodical, 
scientific motor tune-up will pre- 
vent the necessity of expensive ma- 
jor repairs during the average life of 
an automobile. Know the condition 
of your car. Get a report at least 
twice a year. Not some one’s verbal 
opinion, but a typewritten report of 
what scientific equipment has to say 
about it.” 

The concerns 


toward unemploy- 


The 


sponsoring this 
movement are: Bloomfield Battery 
& Ignition Service Station, 668 
Bloomfield Ave., Bloomfield; Para- 
gon Service Station, 817 Springfield 
Ave., Irvington; Watson Stabilator 
Company of New Jersey, 16 Brick 
Church Plaza, East Orange; Electric 
Battery Company, 47 Williams St., 
Newark. 


‘MARCH CAR OUTPUT 
IN CANADA IS BEST 
SINCE MAY OF 1931 


| 


| (Continued from Page 1) 


| were made for sale in Canada and 
the balance of 530 cars was intended 
for export. The apparent consump- 
tion of automobiles during the 
month, as determined by adding the 
7,788 cars made for sale in Canada 
to the 296 cars imported, amounted 
to 8,084 cars. Comparative figures 
showing the number of cars made 
available for Canadian use during 
the previous month totaled 5,463 
cars. 





superb performance; a car that he 
can drive all day over country roads 
without resolving to take the train 
next time; a car that he can present 
to his wife or his daughter, secure 
in the knowledge that she will be 
tickled to death with his thought- 
fulness and affection. 

How you can do all this, how. you 
can appeal to these motives, build 
them up, intensify them and how 
you can tie them in with every 
phase of selling your car, will be de- 
veloped in detail through this train- 
ing. At present, let us take a few 
examples of how the buying motives 
are used by real salesmen and how 
they work out in the success or 
failure of some actual sales. 

(To Be Continued) 


direct attention of motorists by 
intensive | 
got under 


indicating that its possessor 


IN NEWARK ae 


25.—Public | 


three | 


of | 
ed that the | used, all of these owners being in 


As soon as he finds | 


bear this fact in mind and make his | 
do much 
said 
the 
Associa- 


brought to! 


Efforts will be centered on news | 
papers, billboards and letters to all} 
and it will be pointed out | 


of | 


This Is Your Page 


COLLEGE BOY WHO MADE G00D 


By GLENN 


Here’s 
| that appears to be working: 
We picked up a young chap who 


| ing vacuum cleaners. We hired him 
/on a small salary to telephone to a 


| specific list of car owners to deter- 
mine if they purchased the car new 


;Our price class. 


| that the car was purchased new, he 


a month’s | Makes a personal contact with this 
and | owne r under the guise of soliciting 
If he sells a paint | 


for a paint job. 
job, fine; but in a surprising number 
|of cases the owner says no, he is 


|not considering a paint job, because | 


he is _ contemplating purchasing a 


HOFFMAN OPPOSES FIVE 
CENT GAS TAX IN N. J. 


Trenton, N. J., April 25—Harold 
G. Hoffman, state motor vehicle 
|; commissioner, would have some one 
other than the motorist pay the 
| bill to provide for New Jersey's un- 
employed 

“I don’t feel it is fair,” he said | 


today in commenting on the pro- 
|; posed 2 cents a gallon emergency 
gasoline tax, “that the motorist 
j}should be assessed every time it is 
|necessary to raise funds.” 

Raising the state tax from 3 to 
15 cents and adding another cent 


| for the proposed Federal levy may 


j;cut down the mileage, he believes, 


|but won’t reduce the car registra- 


campaign | 
|a cheap car, 





RS 


tions in the state. 

“If the people have the money for 
or if they have the 
| money for an expensive one, they'll 
jbuy it,” he added. “They won't 
/count the future cost but they may 
drive a few miles less when they get 
the car.” 

Imposition of the tax for a period 
of approximately six months begin- 
ning July 1 appeared today to be 
almost a certainty: 


GLANDORF PROMOTED BY 
ALUMINUM INDUSTRIES 


Cincinnati, O., April 25.—R. C. 
Glandorf, advertising manager of 
Aluminum Industries, Inc., has been 
transferred to the outside sales or- 
ganization, according to announce- 
ment by W. E. Mcliroy, director ot 
distribution. 

Glandorf becomes special repre- 


| sentative and will assist the various 


Permite district managers and Per- 
mite jobbers in extra contact work, 
calling on dealers, repair men and 
fleet operators. He has been asso- 
ciated with the Permite organiza- 
tion for the last four years at the 
home office in Cincinnati. No suc- 
cessor has been sppointed. 


PRICE BATTERY OPENS 
NEW BOSTON BRANCH 


Boston, Ma-<s., April 25. — Price 
Battery Corporation, Philadelphia, 
has recently opened a new factory 
branch at 118 Brighton Ave., Boston. 
A complete stock of Spartan bat- 
teries will be carried. The opening 
of this branch follows closely upon 
the heels of the opening of the 
Charleston, S. C., warehouse and 
others in the South and Midwest are 
planned. Al Burrell has been ap- 
pointed district manager of the New 
England territory, with E. H. Smith 
in charge of the warehouse. 


CHRISTIE & THOMSON, INC., 
STAGES ANNUAL CLINIC 
Worcester, Mass., April 25.—Chris- 
tie & Thomson, Inc., National 
Standard Parts Association jobbers 
in Worcester, held its annual auto- 
motive clinic and show with a total 
attendance of approximately 2,000 
automotive service men. Educational 
and entertainment programs were 
staged each evening, during which 
short talks were given by William 
Christie and Robert Thomson, pro- 
prietors of the firm. 


E. THOMAS, 


President Glenn E. Thomas Company, Studebaker Dealers, 
Long Beach, Cal. 


an idea that we started twenty-three days ago 


. 


and at this point the name 
is turned over to one of our, old 
salesmen to follow through. Results 
for twenty-three days are as follows: 

Nine hundred telephone calls, 500 
personal contacts, forty names 
turned in as immediate buyers, fif- 
teen names still in our file, all of 
which seem to be possible deals, and 
;}one actual new car sale. This one 
sale was made, by the way, without 
the competition of any other car. 
Six paint jobs were sold for our re- 
pair shop. 

We feel that another sixty days’ 
work along this line will prove to be 
very profitable 


(GAIN IN BUYING 
~~ OF STEEL BY CAR 
MAKERS REPORTED 


(Continued from Page 1) 


new Car, 





| public’s sheet schedules were un- 
certain, although at least one of its 
two district plants is expected to be 
operating by midweek. The com- 
pany’s Warren plant, producing the 
largest part of its output for the 
automobile trade, is operating about 
35 per cent. of capacity. Three of 
eight open-hearth furnaces are 
making steel at the Warren plant. 

Carnegie Steel Company will hold 
the recent advance in operations at 
its Ohio works, and will expand 
production moderately at the Far- 
rell plant, where eight of fifteen 
open-hearth furnaces will operate 


more turns this week than recently. 
The Mahoning Valley plants owned 
by Carnegie—producing automobile 
shapes in large volume—are working 
at about 30 per cent. of capacity. 
Automobile steel production of 
other district companies are holding 





at recent levels. Mahoning Valley 
Steel Company reported that its 
schedule for the current seven-day 
period was uncertain, but it was ex- 
pected that the company’s sheet 
plant would operate at least part 
of the week. 

Youngstown Sheet and Tube Com- 
pany will resume production at six 
sheet mills in the Campbell plant, 
beginning next Thursday. Last 
week production was slightly higher, 
Changes in schedules of the flat- 
rolled producers afe possible from 
day to day, as orders of small vol- 
ume, characteristic of the present 
market, come into valley sales of- 
fices. 

Sharon Steel Hoop Company, with 
its ingot production as an index, is 
operating at about 33 to 35 per cent. 
of capacity, although its sheet plant 
is idle. The strip department at 
Sharon, Pa., is fairly active. 

Some steel is being shipped to the 
Ford Motor Company, although this 
large interest has not yet taken 
steel from valley producers in large 
quantities. 


MACK TRUCK OPENS 
PLANT IN TORONTO 


Montreal, April 25.—In order to 
serve the Canadian market in the 
most economical manner, Mack 
Trucks, Inc., of New York has estab- 


lished a plant at 1941 Yonge St., 
Toronto, to assemble various types 
of trucks. This plant is really an 
assembly plant, but it has been 
turning out all types of Mack 
trucks, including four and six cylin- 
der models in all sizes, from one 
ton up. 

In addtiion to trucks, this new 
plant also makes a complete line of 
trailers and semi-trailers in both 
single atid double axle styles. The 
plant is also in a position to assem- 
ble a complete line of equipment for 
fire ‘department and other novel 
types of trucks. 
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KEEP OUT OF Tt CEMETERY | 


Buried ads., like buried people, are non-productive. You kill the life 




















in an ad. when you place it where its chances of being seen are greatly 
reduced. In Automotive Daily News ALL ads. are visible. Every 
page of this paper -has news on it, maybe an ad., too, which is all the 
better for the advertiser. The paper is bought, at $12 per year, for its 


news service and, all ads. being adjacent to the news, no ads. are buried. 


Things are BORN every day in this publication, live news that hap- 
pens when it happens. Trained news men all over the country gather 
the news every day—facts from all branches of the industry—-to be 


sent out sizzling hot for the benefit of subscribers. 


Such service means high reader interest, the biggest single advantage 
an advertiser can buy. Automotive Daily News has other advertising 


advantages, among them these: 


As an advertiser you should 
also consider these exclusive ad- 
vantages of Automotive Daily 
News: 


1. All advertising copy is visible. 
2. No restrictions on advertising 
frequency. 


3. Large size page 


e . Economy due to greater fre- 
motive aily ews quency possible with given ex- 


penditure. 
H. A. TARANTOUS, Bus. Mgr., 350 HUDSON STREET, N. Y. C. . * . 
DETROIT OFFICE: Geo. M, Slocum, Manager re Over 500,000 bonus distribution 
Fisher Building, Detroit, Mich. every year. 


WESTERN OFFICE: Willard R. Cotton, Manager 
333 No. Michigan Ave., Chicago, Ill. 
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Why Pay More 
and Get Less? 


The Auburn “12” costs 45% to 62% less than other 
Twelves ... Auburn has more Horse Power than 
any other Twelve ... Auburn accelerates faster... 
runs faster and smoother...and climbs hills 


faster and easier than any other production car. 





Dual Ratio 


Is An Exclusive Auburn Improvement 


Dual-Ratio enables Auburn 
cars to out-perform all other 
cars. 


It makes possible an 
economy of operation—a 
smoothness—and a totally new 
performance, both in kind and 
degree. Once you have experi- 
enced what Dual-Ratio does, 






Ic is a safe prediction that 


will replace Eights as the 
as the Six did the four. 
to the automobile business 


character of the merc 


12-Cylinder cars 
Eight 
We believe the answet 
lies largely in the 
if and how much 


NY, Auburn, Indiana. Division © 


handise itse 
AUBURN AU 


TOMOBILE COMPA 


Prices subject to c 


we promise you that you will 
never be satisfied with any- 
It will spoil all 
other cars for you. It saves 


thing else. 
gasoline! It saves wear and tear 
on the moving parts! It pro- 


longs the life of the entire 
automobile and therefore pro- 


Powered by Lycoming 


did the Six and 


it. 


value # gr¥s st value, does 
simply CLAIMING the mo an ae oe 


vince the public today. 
The. Auburn 


word in this advertisement. 


hange without notice 


tects your investment! It min- 
imizes noise and vibration! It 
gives you a car specially made 
for hills—or a car specially 
made for straight-aways! And 
it means your Auburn will 
have higher resale value than 
other cars in the future! 


A 160 H. P. “12” 133" wheelbase for *1445 


AUBURN AUTOMOBILE COMPANY, Auburn, Indiana. Division of Cord Corporation 
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f. o. b. factory 
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